BUSINESS Starbucks Indonesia DESIGNER :

PRODUCT/ customer  Average Coffee
service - Coffee PERSONA " Drink

‘- AWARENESS 2 2 2 2 PUBLIC

i i INTEREST ® @ ® rPrOSPECT
- Site Visit

+ Social Media (Line@, Instagram etc)

!’ CONSIDERATION 22 LEAD

@ PURCHASE @ CUSTOMER
+ Starbucks Outlet: Citraland Starbucks Outlet: Ciputra World Surabaya
Payment: GoPay Payment: BCA Card
Technical Buyer: Go-Jek Discount: Using Tumbler
Technical Buyer: Self

Starbucks Outlet: Galaxy Mall

Payment: Credit Card

Promotion: Line@ Coupon / SMS Marketing
Technical Buyer: Self

KEEP CUSTOMER

&8::& GROW CUSTOMER: UP-SELL, NEXT-SELL, AND CROSS-SELL
+ Bundling (Drink and Meal) [Up-Sell] - Meals [Cross-Sell]
+ Secret Recipe / Custom Order [Up-Sell]

+ Beans [Cross-Sell] “

»Merchandise [Cross-Sell]
é GROW CUSTOMER: REFERRAL




