“" MARKETING FUNNEL CANVAS
“

/—I ——middle of funnel (lead nurturing) — F— top of funnel —

(sales)

| bottom of funne

BUSINESS

: APPLE

DESIGNER : ERIC

A model describing the customer journey from L PRODUCT/

awareness to purchase SERVICE

: IPHONE X

cusToMER gadget lover in
PERSONA " Indonesia

|

K-| AWARENESS

2 2 2 PUBLIC

ZZ% INTEREST
U

Website Google/ 3rd Party

(Official) YouTube SEO Reviews

x 2 2 PROSPECT

EJ CONSIDERATION

Website YouTube Reseller’s Outlet

(Official) (Website)

2 2 LEAD

@* PURCHASE

Apple Store Resellers in

in SG Indonesia

2 CUSTOMER

-_—— e e m e === == === =

VIRAL]

@® KEEP CUSTOMER

(]
App Store Apple Pay Apple Music

LOOP
. | J

&&  GROW CUSTOMER: UP-SELL, NEXT-SELL, AND CROSS-SELL
LYY

:. GROW CUSTOMER: REFERRAL
[ I — )

hotos in Social Media Group Photos

@ @ @ I This work is licensed under the Creative Commons Attribution-ShareAlike 4.0 International License. To view a copy of this license, visit http:
or send a letter to Creative Commons, PO Box 1866, Mountain View, CA 94042, USA.

DESIGNED BY: EVODEMY.COM

4.0/

FORM ID: MFC-01




